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Use this worksheet when reviewing closed-end credit advertisements. To complete, review advertising files, including electronic advertisements, from the last 12 months and place a check in each applicable cell. Use this worksheet to review audit work papers, evaluate bank policies, and perform expanded procedures and training, as appropriate. Only complete worksheet sections that specifically relate to the issue being reviewed, evaluated, or tested, and retain those completed sections in the work papers.

When reviewing audit or evaluating bank policies, a “no” answer indicates a possible exception or deficiency and should be explained in the work papers. When performing expanded procedures, a “no” answer indicates a violation and should be explained in the work papers. If a line item is not applicable within the area you are reviewing, indicate “NA.”

Underline the applicable use: 	Audit	Bank Policies	Expanded Procedures

	Worksheet 1: Closed-End Credit Advertising

	Identify advertisement:
	

	Advertisement type:
	

	Date or period run:
	

	
	Yes
	No
	NA

	1. Are all required disclosures made clearly and conspicuously? [12 CFR 1026.24(b)]
Note: Disclosures required by 12 CFR 1026.24 may be provided to the consumer in electronic form without regard to consumer consent or other provisions of the E‑Sign Act in the circumstances set forth in those sections. [12 CFR 1026.17(a)(1)]
	
	
	

	2. If an advertisement for credit states specific credit terms, does it state only those terms that actually are or will be arranged or offered by the creditor? [12 CFR 1026.24(a)]
	
	
	

	3. If the advertisement states a rate of finance charge, is it stated as an “annual percentage rate”? [12 CFR 1026.24(c)]
	
	
	

	4. Is the APR stated more conspicuously than (i) for dwelling-secured credit, the simple annual rate, or (ii) for non-dwelling-secured credit, the simple annual rate or periodic rate (if stated)? Does the advertisement refrain from stating any other rate? [12 CFR 1026.24(c)]
	
	
	

	5. If the APR is stated and may be increased after consummation, does the advertisement state that fact? [12 CFR 1026.24(c)]
	
	
	

	6. 
If triggering terms were used (see 12 CFR 1026.24(d)(1)), did the advertisement include, as applicable,
a. amount or percentage of down payment? [12 CFR 026.24(d)(2)(i)]
b. repayment terms over the full term of the loan, including any balloon payment? [12 CFR 1026.24(d)(2)(ii)]
c. APR? [12 CFR 1026.24(d)(2)(iii)]
d. the fact that the APR may be increased after consummation, if applicable? [12 CFR 1026.24(d)(2)(iii)]
	
	
	

	7. If an advertisement for credit secured by a dwelling states a simple annual rate of interest and more than one simple annual rate of interest applies over the term of the advertised loan, does the advertisement disclose in a clear and conspicuous manner
a. each simple annual rate of interest that applies; for variable-rate transactions, are rates disclosed based on reasonably current index and margin?
b. time period during which each simple annual rate of interest applies?
c. APR for the loan; if the APR is variable, does the APR comply with accuracy standards in 12 CFR 1026.17(c) and 1026.22? [12 CFR 1026.24(f)(2)]
	
	
	

	8. If an advertisement for credit secured by a dwelling states the amount of any payment, does the advertisement disclose in a clear and conspicuous manner
a. amount of each payment that applies over the term of the loan, including any balloon payment; in variable-rate transactions, are payments disclosed based on a reasonably current index and margin?
b. period of time during which each payment applies?
c. for first-lien loans, the fact that payments do not include amounts for taxes and insurance premiums, if applicable, and that actual payment obligation will be greater? [12 CFR 1026.24(f)(3)]
Note: Steps 7 and 8 do not apply to an envelope in which an application or solicitation is mailed, or to a banner advertisement or pop-up advertisement linked to an application or solicitation provided electronically. [12 CFR 1026.24(f)(4)]
Also, steps 7 and 8 do not apply to television and radio advertising; see 12 CFR 1026.23(g) for alternative requirements.
	
	
	

	9. If an advertisement distributed in paper form or through the Internet is for a loan secured by the consumer’s principal dwelling, and the advertisement states that the advertised extension of credit may exceed the dwelling’s fair market value, does the advertisement clearly and conspicuously state that
a. the interest on the portion of the credit extension that is greater than the dwelling’s fair market value is not tax deductible for federal income tax purposes? [12 CFR 1026.24(h)(1)]
b. the consumer should consult a tax adviser for further information regarding the deductibility of interest and charges? [12 CFR 1026.24(h)(2)]
	
	
	

	10. Are advertisements for credit secured by a dwelling void of misleading statements, including
a. misleading advertising of “fixed” rates and payments? [12 CFR 1026.24(i)(1)]
b. misleading comparisons in advertisements? [12 CFR 1026.24(i)(2)]
c. misrepresentations about government endorsements? [12 CFR 1026.24(i)(3)]
d. misleading use of the current lender’s name? [12 CFR 1026.24(i)(4)]
e. misleading claims of debt elimination? [12 CFR 1026.24(i)(5)]
f. misleading use of the term “counselor”? [12 CFR 1026.24(i)(6)]
g. misleading foreign-language advertisements? [12 CFR 1026.24(i)(7)]
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