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Use this worksheet when reviewing open-end and HELOC advertisements. To complete, review advertising files, including electronic advertisements, from the last 12 months and place a check in each applicable cell. Use this worksheet to review audit work papers, evaluate bank policies, and perform expanded procedures and training, as appropriate. Only complete worksheet sections that specifically relate to the issue being reviewed, evaluated, or tested, and retain those completed sections in the work papers.

When reviewing audit or evaluating bank policies, a “no” answer indicates a possible exception or deficiency and should be explained in the work papers. When performing expanded procedures, a “no” answer indicates a violation and should be explained in the work papers. If a line item is not applicable within the area you are reviewing, indicate “NA.”

Underline the applicable use: 	Audit	Bank Policies	Expanded Procedures

	Worksheet 2: Open-End/Home Equity Line of Credit Advertising 

	Identify advertisement:
	

	Advertisement type:
	

	Date of period run:
	

	
	Yes
	No
	NA

	1. If credit terms are specific, are terms stated that actually are or will be arranged or offered by the creditor? [12 CFR 1026.16(a)]
	
	
	

	2. If triggering terms were used on any open-end plan advertisement (12 CFR 1026.6(b)), did the advertisement also clearly and conspicuously include
a. any minimum, fixed, transaction, activity, or similar fee that is a finance charge that could be imposed? [12 CFR 1026.16(b)(1)(i)]
b. any periodic rates stated as an APR? [12 CFR 1026.16(b)(1)(ii)]
c. the fact that the plan provides for a variable periodic rate, if applicable? [12 CFR 1026.16(b)(1)(ii)]
d. any membership or participation fee that could be imposed? [12 CFR 1026.16(b)(1)(iii)]
Note: Disclosures required by 12 CFR 1026.60, 1026.40, and 1026.16 may be provided to consumers in electronic form without regard to consumer consent or other provisions of the E-Sign Act in the circumstances set forth in those sections. [12 CFR 1026.5(a)(iii)]
Also, there are alternative disclosure requirements allowed for radio and television advertisements. [12 CFR 1026.16(e)]
	
	
	

	3. If an advertisement refers to an APR as fixed (or similar term), does the advertisement also specify a time period for which the rate will be fixed and not increase; or if no such time period is provided, will the rate not increase while the plan is open? [12 CFR 1026.16(f)]
	
	
	

	4. For open-end (not home-secured) plans, for any APR or fee that is an introductory rate or fee, is the term “introductory” or “intro” in immediate proximity to each listing of the introductory rate or fee? [12 CFR 1026.16(g)(3)]
	
	
	

	5. For open-end (not home-secured) plans, are the required disclosures for any promotional rate under 12 CFR 1026.16(g)(2)(i) or any promotional fee under 12 CFR 1026.16(g)(2)(iv) made in a clear and conspicuous manner; and if the rate or fee is stated in a written or electronic advertisement, in a prominent location closely proximate to the first listing of the promotional rate or fee? [12 CFR 1026.16(g)(4)]
	
	
	

	6. For open-end (not home-secured) plans, do the disclosures for any promotional APR or promotional fee include, in a clear and conspicuous manner, when the promotional rate or promotional fee will end and what APR or fee will apply after the end of the promotional period? [12 CFR 1026.16(g)(4)(i), (ii), and (iii)]
If the APR is variable, did the APR comply with the accuracy standards in 12 CFR 1026.60(c)(2), 1026.60(d)(3), 1026.60(e)(4), or 1026.16(b)(1)(ii), as applicable? [12 CFR 1026.16(g)(4)(ii)]
If such rate cannot be determined at the time disclosures are given because the rate depends at least in part on a later determination of the consumer’s creditworthiness, does the advertisement disclose, in a clear and conspicuous manner, the specific rates or the range of rates that might apply? [12 CFR 1026.16(g)(4)(ii)]
	
	
	

	7. If a deferred interest offer is advertised for an open-end credit plan not subject to 12 CFR 1026.40, is the deferred interest period stated in a clear and conspicuous manner in the advertisement? [12 CFR 1026.16(h)(3)]
If the phrase “no interest” or similar term regarding the possible avoidance of interest obligations under the deferred interest program is stated, is the term “if paid in full” stated in a clear and conspicuous manner preceding the disclosure of the deferred interest period in the advertisement? [12 CFR 1026.16(h)(3)]
If the deferred interest offer is included in a written or electronic advertisement, are the deferred interest period and, if applicable, the term “if paid in full,” stated in immediate proximity to each statement of “no interest,” “no payments,” “deferred interest,” “same as cash,” or similar term regarding interest or payments during the deferred interest period? [12 CFR 1026.16(h)(3)]
	
	
	

	8. If any deferred interest offer is advertised for an open-end credit plan not subject to 12 CFR 1026.40, are the language requirements of 12 CFR 1026.16(h)(4)(i) and 1026.16(h)(4)(ii) stated in the advertisement and are they similar to Sample G-24 in appendix G? If the deferred interest offer is included in a written or electronic advertisement, is this information stated in a prominent location closely proximate to the first statement of “no interest,” “no payments,” “deferred interest,” “same as cash,” or similar term regarding interest or payments during the deferred interest period? [12 CFR 1026.16(h)(4)]
Note: Steps 5, 6, and 8 do not apply to an envelope or other enclosure in which an application or solicitation is mailed, or to a banner advertisement or pop-up advertisement linked to an application or solicitation provided electronically. [12 CFR 1026.16(h)(5)]
	
	
	

	9. Does the creditor refrain from offering a college student any tangible item to induce such student to apply for, or open, an open-end consumer credit plan if such offer is made on or near the campus of an institution of higher education, or at an event sponsored by or related to an institution of higher education? [12 CFR 1026.57(c)]
	
	
	

	Additional Requirements for Home Equity Lines of Credit
[12 CFR 1026.40]

	10. If triggering terms were used (12 CFR 1026.16(b)), or the payment terms were set forth for a HELOC, did the advertisement also include, clearly and conspicuously,
a. any loan fee that is a percentage of the credit limit? [12 CFR 1026.16(d)(1)(i)]
b. an estimate of any other fees for opening the plan stated as a single dollar amount or reasonable range? [12 CFR 1026.16(d)(1)(i)]
c. any periodic rate stated as an APR? [12 CFR 1026.16(d)(1)(ii)]
d. the highest APR that may be imposed for a variable-rate plan? [12 CFR 1026.16(d)(1)(iii)]
Note: There are alternative disclosures allowed for radio and television advertising. [12 CFR 1026.16(e)]
	
	
	

	11. For HELOCs, if a discounted or premium rate plan, does the advertisement state how long the initial APR will be in effect and provide a reasonably current, fully indexed APR with equal prominence and in close proximity to the initial rate? [12 CFR 1026.16(d)(2)]
	
	
	

	12. For HELOCs, if a minimum periodic payment is disclosed, does the advertisement disclose, if applicable, and with equal prominence and in close proximity to the minimum periodic payment statement, the fact that a balloon payment may or will result and the amount and timing of the balloon payment if the consumer makes only minimum payments for the maximum permissible period? [12 CFR 1026.16(d)(3)]
	
	
	

	13. For HELOCs, if there is a reference to tax deductibility, does the reference refrain from misleading language? [12 CFR 1026.16(d)(4)]
	
	
	

	14. If an advertisement distributed in paper form or through the Internet is for a home-equity plan secured by the consumer’s principal dwelling, and the advertisement states that the advertised extension of credit may exceed the fair market value of the dwelling, does the advertisement clearly and conspicuously state that
a. the interest on the portion of the credit extension that is greater than the fair market value of the dwelling is not tax deductible for federal income tax purposes? [12 CFR 1026.16(d)(4)(i)]
b. the consumer should consult a tax adviser for further information regarding the deductibility of interest and charges? [12 CFR 1026.16(d)(4)(ii)] 
	
	
	

	15. Does the advertisement refrain from misleading terms, such as referring to the HELOC as “free money”? [12 CFR 1026.16(d)(5)]
	
	
	

	16. For HELOCs, are the required disclosures for promotional APRs and payments made and are they clear and conspicuous and with equal prominence and close proximity to each listing of the promotional rate or payment? [12 CFR 1026.16(d)(6)(ii)]
	
	
	

	17. For HELOCs, do the promotional disclosures include, in a clear and conspicuous manner, the period of time during which the promotional rate or promotional payment will apply? [12 CFR 1026.16(d)(6)(ii)(A)]
	
	
	

	18. For HELOCs, do the promotional rate disclosures include, in a clear and conspicuous manner, any APR that will apply under the plan? And, if such rate is variable, is the APR disclosed in accordance with the accuracy standards in 12 CFR 1026.40 or 1026.16(b)(1)(ii), as applicable? [12 CFR 1026.16(d)(6)(ii)(B)]
	
	
	

	19. For HELOCs, are the amounts and time period of any promotional payments that will apply under the plan disclosed in a clear and conspicuous manner? In variable-rate transactions, are the payments that will be determined based on application of an index and margin disclosed based on a reasonably current index and margin? [12 CFR 1026.16(d)(6)(ii)(C)]
Note: Steps 16–19 do not apply to an envelope or other enclosure in which an application or solicitation is mailed, or to a banner advertisement or pop-up advertisement linked to an application or solicitation provided electronically. [12 CFR 1026.16(d)(6)(iii)]
	
	
	

	20. For television and radio advertisements stating any of the terms requiring additional disclosures under 12 CFR 1026.16(b)(1) or 1026.16(d)(1), did the advertisement either (a) comply as required by 12 CFR 1026.16(b)(1) or (d)(1); or (b) state the information required by 12 CFR 1026.16(b)(1)(ii) or (d)(1)(ii), as applicable and list a toll-free telephone number or any telephone number that allows a consumer to reverse the phone charges when calling for information, along with a reference that such number may be used by consumers to obtain the additional cost information? [12 CFR 1026.16(e)]
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